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1. Railway Stations: infrastructure for tourism

The TOURISM is currently  § l I \ | 3

Increasing worldwide. \

U In 2014, 65 million tourists visited
Spain a +7,1% more than in 2013.

U Up to August 2015 47 million
tourists visited Spain, a 4% more
than in 2014.
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1. Railway Stations: infrastructure for tourism
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TOURISM PROFILE

@
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There are 4 kinds of tourism in Spain:
@ A. Urban: concentrated in the big cities

B. Cultural & Natural Heritage:
scattered all along Spain.
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=" C. Coastal & Maritime: located along the
north, east and south Spanish coasts.

14 D. Domestic tourism: focussed in small
cities (gastronomic, winery, etc...)




1. What has ADIF done in the past 4 years?

A. Improve intermodality and connectivity in cities. .
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1. What has ADIF done in the past 4 years?

B. Take care and enhance cultural heritage.
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1. What has ADIF done in the past 4 years?
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C. Provide mobility to Spanish coasts.
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C. Provide mobility to Spanish coasts. S
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